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Ohlala is a luxury fashion and lifestyle magazine
for those who enjoy the good things in life...
A fashion-forward, freethinking, finger-on-the-pulse monthly with
exclusive interviews and stunning fashion shoots.
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Ohlala features a perfect mix of interesting
articles with excellent images. Catching the
eye of readers, the big picture-spread articles
focus on exclusive interviews, fashion, style,
art and culture, beauty, shopping, home,
travel, motoring and events.
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This luxury fashion and lifestyle magazine
has rapidly built a reputation as a
trendsetting medium and a key source
of information for what’s new and hot in
Kingdom.
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Ohlala readers are well-educated, highincome earners belonging to the middle to
upper social strata. Their lifestyle is geared
towards enjoying the good things in life.
Averaging around 100 pages, Ohlala is
published 11 times per year.
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Metallics, Sequins and Shimmer

Ohlala has a circulation of 10,000 copies
per month in Bahrain. This is made up
of subscriptions, distribution in
high-traffic public places and magazine
stand sales.

Bahrain’s leading luxury magazine
Ohlala Bahrain Magazine features a perfect mix of interesting
articles with excellent images.

READERSHIP PROFILE

Catching the eye of readers, the big picture-spread articles focus on exclusive interviews,
fashion, style, art and culture, beauty, shopping, home, travel, motoring and events.

Reader Monthly Income

BD

3,500+

Circulation

Readership

75,000

10,000

Readership
Favourites

Circulation Split

FOOD & DRINKS

COPIES PER MONTH

60%

PUBLIC PLACES
(Complementary)

20%

SUBSCRIPTIONS

5%

15%
RETAIL

KSA - Aramco

45%
40%

FASHION
& BEAUTY

15%

WOMEN’S
INTERESTS

Target Audience

51% 49%
Local

Expatriate

Gender Distribution

68% 32%
Female

Male

Age Distribution

25% 60%
20-25

26-44

15%
45+

EDITORIAL MISSION
The essence of style…
Uniting women across the region
Ohlala inspires women to discover and celebrate their own style in all aspects of their
lives. With up-to-date features on FASHION, BEAUTY, ART, CULTURE and the
overall LUXURY LIFESTYLE – all aspirational and accessible – it encourages readers
to cultivate not just PERSONAL STYLE, but the success that comes with being an
empowered woman.

STYLE

FASHION

INTERVIEWS

DINING

The season’s hottest trends from the
catwalk to street fashion, comprehensive
fashion guides, celebrity styles, behindthe-scenes of fashion shows to haute
couture and must-have accessories.

Exclusive interviews with celebrities,
inspirational women, art and culture
aficionados, plus those who serve as role
models to others in society, sharing their
story of success and offering essential
advice and tips.

Glossy pages of eye-catching and
professional in-house fashion shoots
with various artistic themes, as well as
exclusive features and interviews with
international fashion designers.

The inside scoop on Bahrain’s newest
and hottest restaurants, hotels, boutiques
and cafes, on-site dining reviews, recipes
and interviews with those in the know
from the industry.

BEAUTY

The latest trends hot off the catwalk, the
best looks for the season, beauty tips and
tricks, the newest products on the market,
makeup and hair-styling how to.

SOCIETY

Ohlala keeps you up to date with the
places to see and be seen, with special post
coverage of the hottest events and parties.

DIVA DRIVES

A look into the very latest and greatest
designs and models of cars reviewed
from a woman’s perspective, as well as
news and launches from the industry.

EDITORIAL CONTENT
“The Ohlala woman is a chic independent thinker who is not
afraid to stand out from the crowd – radiating her inner beauty,
she delights in pleasuring the senses. “
TRAVEL
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TRAVEL
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STYLE
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TIMELESS
SANCTUARY

DOLCE & GABBANA

PRADA

SEQUINNED SIREN

SUITE INDULGENCE
When it comes to accommodation, Vakkaru Maldives is the
embodiment of what you imagine the Maldives has to offer. From
beach suites to overwater villas and everything in between, the resort
has the ideal choices for couples, groups of friends and families too.
There are lush intimate Beach Bungalows all the way up to the big
and beautiful four-bedroom Overwater Pool Residence. We check
into the lavish Beach Pool Suite with direct beach access and views
for days (that’s your next post for the ‘gram sorted). There’s too much
to take in, but we’re especially blown away by the breezy open-air
vibes and beach house meets tropical touch décor. Drawing on the
rich traditions of the locale, design elements are focused on Maldivian
style fused with the finest natural elements as we wanted to preserve
the integrity of local architecture with a contemporary style. The
result is the creation of amazing spaces for guests to connect with
each other and the environment around them. We can attest to this
being 100 percent effective!
The outdoor rain shower is an absolute highlight, made for those
Snapchat stories to garner all the FOMO from your followers. There’s
a separate living room which is SO comfy for afternoon naps and quiet
reads whilst the 32m2 private pool and private beachfront terrace
make outdoor living a necessity here. You accommodation faces the
azure waters of the lagoon and at every turn you’ll find that, visually,
Vakkaru Maldives is EVERYTHING
it promises to be. Don’t forget to make
the most of all the different areas within
your private quarters to top up the tan and
swim to your heart’s content.
The standouts of this suite were in the
little details. It is, hands down, one of the
best gourmet mini bars of any hotel we’ve
ever stayed in. To top this off, you get all
your standard amenities like cosy slippers
and bathrobes, and sustainable luxury
bathroom amenities.
Like in all the rooms, Vakkaru goes the
extra mile to provide guests with sunbeds
and yoga mats, a beach bag and flip flops,
bicycles and even butler service. What
more could you ask for?
The Overwater Villa we stayed in for the
last couple of nights was nothing short of
wanderlust dreams. The ultimate romantic
hideaway set over the turquoise lagoon, the
Overwater Villas are elegantly designed

Nothing quite prepares

you for your first time in
the Maldives. No matter how many times we had Googled Vakkaru,
sinking our feet into the resort’s sandy shores, hugged by clear
blue waters, was a sight (and feeling) that far exceeded all of our
expectations. Is this even real life? We’re greeted by Vakkaru’s warm
staff at the arrivals lounge in Malé, which is packed with light
refreshments, delicious snacks and drinks and a very comfortable
seating area. For those who may have come off a long flight and need

ALTUZARRA

If you’re ready to shine bright like

RAMI KADI

a relaxing rinse, you can do this here. The best bit? You look right
onto the docking area for the seaplanes – and soon, we’re hopping
onto one for our 35-minute journey to the picture-perfect Vakkaru
Maldives. For those who may have a fear of small planes, you can
rest-assured that safety is paramount before departing. On arrival at
the resort, staff await with drinks, and voila, we’re in paradise.

Swaying coconut trees, lush foliage,
white sand beaches and turquoise waters
are what you’ll find at the breathtaking
Vakkaru Maldives. Located in the island
archipelago’s Baa Atoll, this idyllic retreat
is the epitome of postcard perfect as
OHLALA finds out…
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the diamond you are, then this
sequin edit was absolutely collated

SOLD ON GOLD

CÉLINE

GEORGES HOBEIKA

JULIEN MACDONALD

with you in mind.

Metallic palettes are essential and
this season we are obsessing over
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ALTUZARRA

TEMPERLEY LONDON

GUCCI

GUCCI

all things gold. Channel those allimportant glitz vibes with this edit.
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OHLALA
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GEORGES HOBEIKA
GIORGIO ARMANI

CHANEL

LUTZ HUELLE

ALEXA CHUNG

BRANDON MAXWELL

GIORGIO ARMANI

ANNAKIKI

ALAÏA

after two years I got promoted to Senior Marketing
Executive. In 2017, I got the offer to be Ferrari Marketing
Manager at Euro Motors and I’ve been here ever since.
I have lived in Bahrain for...
I am originally Bahraini and lived here my whole life. My
goal in life is to become one of the first lady ambassadors
in my industry and make my country proud.
I experienced challenges with…
The biggest challenge that I overcame would be when
I joined Ferrari with a completely different marketing
strategy and target market than what I was used to. It
took me a few months to get to know the market, the
brand guidelines, policy and procedures.
My most memorable work moment was…
When I received the official email from Ferrari stating
that I was qualified for the world finals of the Testa
Rossa Awards and compete for the title of Top Ferrari
Marketing Executive which involved 12 selected
contestants to become “The Best of the Best” and have
the responsibility and privilege to represent my region
in this challenge. Eligibility for this award is based
on brand understanding, genuine ideas and concepts,
prospect generation and ROI, marketing plan and KPI
achievement which I’m very proud was recognised and
acknowledged in this way.
Here’s what I’m looking forward to this year…
Of course, the first thing I look forward to personally is
to be a better person than last year. Career wise, I would
like to win the 2019 Testa Rossa Award and become the
Best Ferrari Marketing Manager in the World. I also
want to put Bahrain on the world map and organise
more international events in Bahrain like the “Ferrari
Challenge 2019” event that happened in February at
Bahrain International Circuit.
After work...
I always make sure that I maintain a healthy lifestyle
which is key to my success. After work I usually spend
time with my family as well as exercising and getting
myself psyched up ready for the following day.

FESTIVE SATIN
Throw it back to the 90’s with these definitive
wardrobe staples that are endlessly versatile.
This material allows for something you can
ELIE SAAB

AKRIS

reach for season after season.
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SIES MARJAN
CAROLINA HERRERA

PRADA
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GEORGES HOBEIKA

Velvet has been dominating
our party wardrobe for the last
couple of years, but we still
can’t get enough.

@ferraribahrain
@euromotors_bh

AVARO FIGLIO

VELVETEEN DREAM
EMPORIO ARMANI
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I start my day...
My day starts with coffee, music, and positive energy.
I usually get up excited for the upcoming things in my
life, so I’d definitely say I’m a morning person.
My role is…
I am the Ferrari Marketing & PR Manager at Euro
Motors which is the official dealer of Ferrari in Bahrain.
“Choose a job you love, and you will never have to work
a day in your life.” is my favourite mantra to live by and
I can honestly say that I do.
A Day in the Life of Noor.
Let me tell you one thing about myself, I like having a busy
life full of new challenges and routines, so, I like change!
This is the main reason why I’m productive in my role.
Marketers need to think out of the box and keep their eyes
open with any new updates and trends. I believe having a
plan is the key to success, as I always quote “The difference
between setting a goal and achieving it is in having a
good plan and working it.” - Les
Brown. However, my day always
starts with my ‘To-do-list’ that
makes me accomplish whatever
is needed on time and go the
extra mile.
How I got into the automobile
industry.
I loved Marketing since I was
16 years old. Hence, I studied
Marketing at the University
of Bahrain and continued
my professional studies band
achieving my CIM professional
certificate in Marketing from
Chartered University. My
career started in the motoring
sector and here I am, passionate
about both Marketing and the
automobile industry! As a fresh
graduate, I joined Zayani Motors
– the official dealer of Mitsubishi,
MG, FUSO in Bahrain in 2014
as their Marketing Executive,

ERDEM

EURO MOTORS
FERRARI
Marketing and PR
Manager NOOR
ALMULLA allows
us an insight as
to what it takes to
be successful and
remain motivated.

Focus

TOM FORD

DEDICATION
AND DRIVE

STYLE

RALPH & RUSSO

OHLALA SPOTLIGHT
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FASHION

Marina
Qureshi
Spring Summer 2019 Collection

Marina Qureshi’s Spring/Summer 2019 collection fuses modern silhouettes with unique
details, creating a strikingly feminine aesthetic. Referencing shape and form, Marina
explores relaxed and elegant ways of constructing shirting, infused with her signature
polished finish. Blurring the lines between daywear and eveningwear, the collection exudes
sophisticated charm.
Fresh colours of lilac, powder pink and chartreuse are offset by emerald, gold, black, white
and tan. Structured fabrics in cotton and metallic mix jacquard juxtapose lightweight
silk and crepe while gold lame adds a bold edge. Embellishments take shape in feathered
butterflies hand embroidered onto delicate lace and shimmering white sequins fully adorn
an evening dress to striking effect.
Silhouettes range from off the shoulder tops, shirt dresses, wide leg pants, midi skirts and
kaftans.Focusing on texture and details, a white lace skirt is layered with a powder pink
pleated panel while a lilac pleated dress features a chartreuse lace applique hem. Ruffles
are highlighted on sleeves, tops and skirts with hints of red found on the inside of cuffs and
underside of fabrics. Delivering her signature style of effortless elegance, Marina Qureshi’s
Spring/Summer 2019 collection exudes polished sophistication.
MARINAQURESHI.COM
PHOTOGRAPHER - FRANCESCO SCOTTI
HAIR STYLIST - ANNESOFIE BEGTRUP
MODEL - MARTA AT MMG
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EDITORIAL CONTENT
Align your brand with the authority of Ohlala – with targeted
distribution, your company gets increased brand awareness – supporting
your online, retail, and other marketing initiatives.
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DINING
CHIC
Eats

DIVA
Drives

THE LURE OF
BREAKFAST
We explored a world of wholesome,
satisfying breakfast foods at
INDIGO RESTAURANT AND BAR,
eloquently positioned at the rooftop of
THE MERCHANT HOUSE.

THE NEW
BMW 8 SERIES
CONVERTIBLE
THIS EXCEPTIONAL VEHICLE
EMBODIES A BRAND OF
SPORTING FLAIR UNIQUE IN
THE LUXURY SEGMENT.
84

The BMW brand is synonymous with luxury, style and
superior performance. They have been producing outstanding
vehicles for almost a century and do not show any signs of slowing
down. When Ohlala was invited by Euro Motors to test drive the
new 8 Series M850i xDrive Convertible, we could not have been
happier to accept.
Our first impression of this convertible was that it is aesthetically
stunning. The master designers at BMW have created a truly
magnificent vehicle to look at. This state-of-the-art sports car has
a character all of its own, one that radiates high-performance and
modern extravagance. Strong yet light-weight materials including
aluminium, magnesium and carbon fibre reinforced plastic have
been extensively used to reduce the weight of the vehicle, adding
to its performance capabilities. The anthracite soft top with silver
effects blends effortlessly into the dynamic lines of the vehicle and
we could not wait to get out on the open road with the top down.
Despite its elegant curves, there is no mistaking that this car has

www.ohlala-magazine.com

been built with power and speed in mind. The wide, low-slung
front end, complete with standard LED headlights, exudes sporting
intent and gives the vehicle a confident presence. Powerfully flared
wheel arches housing 20-inch M light alloy wheels, slim all-LED
rear light clusters and twin exhaust tail pipes all add to this car’s
already striking appearance.
The flawless nature of the 8 Series Convertible continues in the
design of the interior. Ambient lighting greeted us as soon as we
slipped into the cabin, illuminating the lavish layout. At the simple
push of a button located on the centre console, the soft top folded
away in approximately 15 seconds, which is possible to do even at
speeds of up to 50 km/h. At this point, the full splendour of the car
revealed itself to us in all of its glory. The materials used throughout
the interior are of premium quality and the overall design is both
beautiful and functional. The electronically operated sports seats
with built in head restraints feature a Merino leather trim and are
possibly the most comfortable seats we have experienced to date.

Passengers still have plenty of head room when the top is up as
well as leg and shoulder room, ensuring everyone a comfortable ride.
The rear seats provide excellent lateral support and integral head
restraints, allowing all occupants to share in the sports-car feel. The
boot of this convertible has a capacity of 440-litres which is big
enough to accommodate three golf bags.
This model is equipped with The BMW Live Cockpit Professional
with navigation function that includes a high-quality display network,
consisting of a high-resolution 10.25-inch touchscreen Control
Display, along with a fully digital, 12.3-inch screen instrument
display. We soon managed to find our way around this system and
were impressed by how functional and practical it was.
The M850i xDrive Convertible boasts a powerful 4.4-litre, V8 engine
that produces an exhilarating sound that is amplified by the M Sport
exhaust system. We could not help but smile from ear-to-ear as
pressure was applied to the accelerator and our hair began to whip
around in the wind. With a maximum output of 390kW/530hp and a
www.ohlala-magazine.com
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ndigo Restaurant and Bar at The Merchant House is
a fabulous spot for breakfast, lunch and dinner, with a
beautiful garden terrace that one cannot help but adore.
Executive Chef Rob Shipman is a renowned artisan
in the kitchen which allows every visit here to be one
where you’re left wholeheartedly satisfied. I’d never had
the privilege of indulging in breakfast there, so, I took this as the
perfect opportunity to rabble my girlfriends together and head
towards The Merchant House. An added bonus of visiting here
is that you can use their handy valet service, so you aren’t wasting
time looking for a parking spot. Girls just want to have fun (and
food) after all.
Chef Rob spent months developing this menu of over twenty
dishes, and it’s every bit the decadent and rich items that you’d
come to expect of him. This is a restaurant that continues to push
the envelope in Bahrain, and if you’ve ever had the pleasure of
enjoying one of their dinners, you’d know what I mean. There are
items on this menu that don’t exist elsewhere in town. So if you’re
looking for a “treat yourself ” breakfast or a nice place to take your
significant-other to start your weekend, I would recommend this.
There are the familiar items you’d expect for breakfast, albeit
executed very well with premium ingredients. Smoked Salmon
with crushed avocado on sourdough bread had us all Instagram
Ready as it was presented beautifully on a slate slab, but, it wasn’t
long before we were making the most out of the sharing concept
that’s welcomed here at Indigo. Just as well really, as the French
Toast served with mixed berries and vanilla cream made its way to
our table I thought there was going to be a fight as to who would
have the first bite. I volunteered myself (as I’m kind like that), and
it was masterful in every sense of the word. This brioche bread
soaked in egg, vanilla and cinnamon had my tastebuds dancing for
joy. The festivities continued as I indulged in the syrup that had
been infused with coffee syrup, ground from the beans themselves
in a pestle and mortar. Now, here’s a little nugget of knowledge for
you… French Toast is translated into ‘Pain Perdu’ which means
‘lost bread’, and it’s rather ironic that after trying this that you’d
find yourself certainly lost without this beauty besieging your
options for breakfast on a morning in Bahrain.
The Eggs and Avocado dish served with salsa verde aligns
beautifully with the Mediterranean flair of Indigo. It’s serious
www.ohlala-magazine.com
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OHLALA BOUTIQUES

SOCIETY

OHLALA
Boutiques

THE FALL WINTER TREND EDIT

BY NAMSHI

STEAL THE SHOW THIS SEASON AS NAMSHI’S FASHION EXPERTS UNVEIL FOUR KEY TRENDS THAT ARE
GOING TO MAKE IT ON TO YOUR WISHLIST (OR CART) RIGHT AWAY! UNVEILING A COLLECTION OF PARTY
ESSENTIALS, ANIMALESQUE STYLE, WINTER ESSENTIALS AND SWEEPING SILHOUETTES TO KEEP YOUR
STYLE IN CHECK, NAMSHI HAS GOT YOUR WINTER WARDROBE COVERED.

FAUX FUR
A winter favourite,
faux fur is back and
better than ever before
– Snuggle up with
a selection of plush
wardrobe must-haves
that include everything
from bulky all-over
fur coats and gilets to
fluffy handbags and a
unique range of footwear
styles with fur accents.
A cool winter palette,
highlighted by deep hues
of burgundy, blue and
green, Namshi’s fur edit
is sure to keep you feeling
warm and cozy this
season.

SUBTLE
SHIMMERS

WILD THING
Head-to-toe animal
prints or just a touch to
oomph up your everyday
style, take on the wild
trend as Namshi unveils
a standout collection of
animal-inspired outfits and
accessories. From leopard
and ocelot to zebra and
tiger, the edit features wild
stripes and dotted prints,
offering an impressive
selection to choose from.
30
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MODEST
MOD

Namshi welcomes the
party season with a twist
– showcasing a range of
stunning outfits with a
subtle shimmer and shine,
the collection offers just
the right amount of glam
for every occasion. Lush
velvet, soft metallics, hints
of sequins and delicate
embellishments and
accessories dominate this
season.

JEWELLERY ARABIA 2019,
BAHRAIN INTERNATIONAL EXHIBITION
AND CONVENTION CENTRE.
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Sweeping skirts, flared
trousers, sophisticated
coats and elegant dresses –
Namshi reveals a selection
of outfits that flaunt
modest hemlines and
necklines, complemented
by a unique collection of
outerwear to master the art
of layering.

ABOUT NAMSHI.COM:
BORN IN 2011 TO THREE BRIGHT MEN WITH AN EVEN BRIGHTER IDEA, NAMSHI WAS CREATED TO OFFER A BRAND NEW SHOPPING EXPERIENCE TO THE MIDDLE EAST.
MERGING ACCESSIBLE, DIRECTIONAL FASHION WITH LEADING DIGITAL INNOVATION, THEIR INDEPENDENT SPIRIT SOON HAD STYLE-OBSESSED 20-SOMETHINGS
HOOKED ON 500 NEW ARRIVALS DAILY AND THE LATEST OFFERING OF TRENDS ON WEB AND APP. NOW, THEIR SELECTION OF 700 BRANDS (AND COUNTING)
INCLUDES HUGE GLOBAL NAMES, EXCLUSIVE IN-HOUSE LABELS, THE LATEST SPORTS COLLABORATIONS, ACTIVEWEAR, BEAUTY, KIDSWEAR AND MUCH, MUCH MORE,
ALL CAREFULLY CURATED FOR OUR FASHION FORWARD COMMUNITY. IN ARABIC, NAMSHI MEANS ‘MOVING FORWARD’, AND THEY REFLECT THIS IN EVERYTHING
THEY DO. THEY DIDN’T BECOME THE LARGEST ONLINE FASHION DESTINATION IN THE MIDDLE EAST FOR NOTHING. HARD WORK, HUNGER FOR GROWTH AND
DEDICATION TO THEIR CUSTOMER EXPERIENCE HAVE MADE THEM WHAT THEY ARE TODAY…AND WHAT THEY’LL CONTINUE TO BE TOMORROW.
Namshi.com
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GET YOUR BRAND
CONNECTED...
Our Social Media channels and Mobile App allows advertisers
to connect with Ohlala’s most engaged consumers.

FACEBOOK

INSTAGRAM

Ohlala’s Facebook page is used to
promote events and dining offers, as
well as to interact with readers and
clients.

We post pictures of unusual finds,
foodie hotspots, and the content from
our latest issue, tagging clients and
using appropriate hashtags.

FOLLOWERS - 9.8K

FOLLOWERS - 7.2K

ISSUU

This online platform provides a sneak peek
into the latest issue with the magazine
getting up to 20,000 unique visitors and
reads, monthly.
Our website www.ohlala-magazine.com packages all the best features from print,
as well as all the latest events and happenings in Bahrain.

CHECK OUT OUR WEBSITE

www.ohlala-magazine.com

WEB RATE CARD
Ohlala-magazine.com is the driving force and authority on all things fashion, beauty and lifestyle.
It is the go-to portal in Bahrain and is fast becoming a pillar on the luxury scene and is providing
readers all the essentials for a fabulous lifestyle - available at their finger tips

TOP
LEADERBOARD
BANNER
VERTICAL RECTANGULAR
BANNER
LOWER
BANNER
MPU BANNER

ADVERTISING RATES & DISCOUNTS

1 WEEK

2 WEEKS

1 MONTH

HOMEPAGE PLATFORM
TOP LEADERBOARD BANNER 1200 x 156 pixels

BHD 400
US$ 1,095

BHD 500
US$ 1,370

BHD 800
US$ 2,200

LOWER BANNER 468 x 60 pixels
VERTICAL RECTANGULAR BANNER 220 x 550 pixels

BHD 300
US$ 820

BHD 400
US$ 1,900

BHD 700
US$ 1,900

MPU BANNER 300 x 250 pixels

BHD 250
US$ 680

BHD 300
US$ 820

BHD 600
US$ 1,659

EDM (Full database) - BHD 550 | US$ 1,500
*Limited availiabity in each ad size. Includes direct link to your site.
*Special operations i.e. page takeover, pop ups etc. price on request

OHLALA ANALYTICS
Monthly unique visitors
42,256

Monthly page visits
126,540

Monthly Sessions
85,256

NOTE Types of files Jpeg, gif, flash (72 dpi)

www.ohlala-magazine.com

Local EDM
55,000 followers

PRINT RATE CARD
Since out-of-specifications material could negatively impact the quality of reproduction,
all advertising material furnished out-of-specification MUST be coordinated with our
Sales Representatives and subsequently our design team.

STANDARD POSITIONS

ADVERTISING RATES & DISCOUNTS
SPECIAL OPERATIONS

Available on request

FP
FP - OPPOSITE ED LETTER
FP - OPPOSITE CONTENTS
FP - OPPOSITE CREDITS
DPS

ADVERTORIAL

Available on request

OTHER DETAILS

USD

BHD

3,448
4,243
3,979
3,713
6,630

1,300
1,600
1,500
1,400
2,500

USD

BHD

8,486
5,569
9,283
8,487
7,956

3,200
2,100
3,500
3,200
3,000

FREQUENCY: MONTHLY
LANGUAGE: ENGLISH
PUBLICATION DATE: 1ST WEEK OF THE MONTH

PRIME POSITIONS

ARTWORK DEADLINE: 20TH OF THE MONTH PRIOR TO PUBLICATION
EDITORIAL DEADLINE: 12TH OF THE MONTH PRIOR TO PUBLICATION
CANCELLATIONS: ANY CANCELLATIONS MUST BE RECEIVED IN

IFC DPS
IBC
OBC
GATEFOLD
DPS

WRITING NO LATER THAN 30 DAYS PRIOR TO THE PUBLICATION DATE
IN ORDER TO BE EFFECTIVE.
AGENCY COMMISSION: 25% ON RATE CARD PRICE
RECOMMENDED RETAIL PRICE: BD2

285MM

285MM

DIMENSIONS

440MM

220 MM

NOTES: BLEED 5MM FOR ALL BLEED EDGES | FORMATS PDF, AI, INDD, JPEG | MIN RESOLUTION 300 DPI. ALL IMAGES MUST BE IN CMYK ACCOMPANIED BY A HARD COPY IN COLOUR | TRIM DO NOT PLACE TEXT WITHIN 5MM OF EDGE

DISTRIBUTION
Ohlala Bahrain is distributed to secure mailing lists across the region including a variety of luxury hotels, restaurants, shopping malls, as well
as select wellness and beauty premises across the industry and residential areas. Ohlala Bahrain is also available in selected bookstores.
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