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Ohlala is a luxury fashion and lifestyle magazine 
for those who enjoy the good things in life...

A fashion-forward, freethinking, finger-on-the-pulse monthly with 
exclusive interviews and stunning fashion shoots.
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But First, 
Beauty

Grey or 
Yellow?

NEW YEAR, 
New Skin 

BOTH!

100 Ways to Embrace 2021

Press 
Refresh

Ohlala features a perfect mix of interesting 
articles with excellent images. Catching 

the eye of readers, our editorials cover 
exclusive interviews, fashion, style, art and 

culture, beauty, shopping, home, travel, 
motoring and events. 

This luxury fashion and lifestyle magazine 
has rapidly built a reputation as a 
trendsetting medium and a key source 
of information for what’s new and hot in 
Kingdom.

Ohlala readers are well-educated, high-
income earners belonging to the middle to 

upper social strata. Their lifestyle is geared 
towards enjoying the good things in life.
Averaging around 100 pages, Ohlala is 

published 11 times per year.

Ohlala has a circulation of 10,000 copies 
per month in Bahrain. This is made up 
of subscriptions, distribution in 
high-traffic public places and magazine 
stand sales.



Reader Monthly Income

Circulation Split

60%

5%

PUBLIC PLACES
(complimentary)

KSA - Aramco

20%
SUBSCRIPTIONS

15%
RETAIL

10,000
Circulation

COPIES PER MONTH

BD  3,500+
Target Audience

Gender Distribution

51% 49%
Local Expatriate

68% 32%
Female Male

Age Distribution

25%
20-25

60%
26-44

15%
45+

75,000
Readership

Readership
Favourites

40%
FASHION 

& BEAUTY 

45%
FOOD & DRINKS

15%
WOMEN’S 

INTERESTS

Bahrain’s leading luxury magazine 
Ohlala Bahrain features a perfect mix of interesting articles with 

excellent images. 

READERSHIP PROFILE
Keeping our readers in mind, we focus on exclusive interviews, fashion, style, art and culture, 

beauty, shopping, home, travel, motoring and events. 



Ohlala inspires women to discover and celebrate their own style in all aspects of their 
lives. With up-to-date features on FASHION, BEAUTY, ART, CULTURE and the 

overall LUXURY LIFESTYLE – all aspirational and accessible – it encourages readers 
to cultivate not just PERSONAL STYLE, but the success that comes with being an 

empowered woman.

The essence of style…  
Uniting women across the region

STYLE 
The season’s hottest trends from the 
catwalk to street fashion, comprehensive 
fashion guides, celebrity styles, behind-
the-scenes of  fashion shows to haute 
couture and must-have accessories.

FASHION 
Glossy pages of  eye-catching and 
professional in-house fashion shoots 
with various artistic themes, as well as 
exclusive features and interviews with 
international fashion designers.

INTERVIEWS 
Exclusive interviews with celebrities, 
inspirational women, art and culture 
aficionados, plus those who serve as role 
models to others in society, sharing their 
success stories and offering essential 
advice and tips.

BEAUTY 
The latest trends hot off  the catwalk, the 
best looks for the season, beauty tips and 
tricks, the newest products on the market, 
makeup and hair styling how-tos.

DINING 
The inside scoop on Bahrain’s newest 
and hottest restaurants, hotels, boutiques 
and cafes, on-site dining reviews, recipes 
and interviews with those in the know 
from the industry.

DIVA DRIVES
A look into the very latest and greatest 
designs and models of  cars reviewed 
from a woman’s perspective, as well as 
news and launches from the industry.

SOCIETY 
Ohlala keeps you up to date with the 
places to see and be seen, with special post 
coverage of  the hottest events and parties.

EDITORIAL MISSION 



“The Ohlala woman is a chic independent thinker who is not 
afraid to stand out from the crowd – radiating her inner beauty, 

she delights in pleasuring the senses. “

EDITORIAL CONTENT 

FASHION FASHION

STYLE TRAVEL

OHLALA SPOTLIGHT STYLE FOCUS
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55. Drink more water – trust us, it will benefit you in 

the long run!

56. Read to others – we recommend volunteering for 

Society for the Blind, where you can record yourself 

reading a book or the news.

57. Make the most out of your wardrobe with the help 

of a personal stylist – they can create different looks 

with the pieces you already own. 

58. Exchange your clothes and accessories with friends 

to introduce more options into the rotation. 

59. Give preference to the brands that give back to 

nature or their community.

60. Donate something you own, but aren’t likely to use 

anymore.

61. Don’t waste your time on the things that you can’t change.

62. Manage your anxiety through breathing techniques 

or talking to a therapist – whatever helps you best. 

63. Try not to leave things unsolved – deal with 

problems as and when they happen so that you won’t 

have time to overthink them.

64. Appreciate the fact that you can live another day. 

65. Don’t worry about what others will think about you. 

66. Dream – this is something that no one can take 

away from you, so let your mind wander.

67. But be realistic. 

68. Value your virtues – they’re the most precious 

things handed down from your parents.

69. Laugh, even if it’s an inside joke that only you know 

about.

70. Accept that you are not perfect, and that’s okay.

71. Make peace with the fact that not every day will be 

a good one. 

72. Soak up the sun, but be sure to protect your skin.

73. Don’t make fun of people just because they do things 

differently – try to understand their journey instead.

74. Be supportive instead of making negative 

comments and snap judgements.

75. Be there to help a friend, family member, colleague, 

or even a total stranger if the occasion calls for it.

76. Choose products that have less packaging – small 

changes really add up over time.

77. Whenever possible, take a glass jar to the 

supermarket when stocking up on the likes of nuts, 

seeds, grains, and beans.

Spread 
love – 
it’s free 
and you 
won’t 
run out.

“

OHLALA
     Spotlight
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96. There isn’t a planet B, so take care of the one we 

have by creating less trash.

97. Throwing food away is a waste of precious 

resources, so only order the amount you will eat. 

98. Don’t throw batteries in the trash – hold onto them 

until you find a dedicated recycling bin or collection 

programme. 

99. Buy pre-loved items if you’re looking for an easy 

way to make your lifestyle more sustainable. 

100. Spread love – it’s free and you won’t run out.

78. Choose biodegradable packaging whenever possible.

79. Find a way of gradually reducing your bad habits 

until they disappear.

80. Take care of your teeth – your future self with 

thank you later.

81. Spend money on experiences as opposed to 

material things.

82. Reach out to the people you care about and let 

them know that you’re there for them, even if you’re 

physically far away.

83. Discard any unpleasant memories to make space for 

happier ones. 

84. Take a few moments daily to practice gratitude. 

85. Take care of your health, paying extra attention to 

signs of something that might be off.

86. Enjoy the little things in life – even a strong cup of coffee 

and a breeze through your hair can do wonders for your mood.

87. Things come and go, so enjoy them while they are in 

your life and let them go when it’s time.

88. Collect things that bring you joy.

89. Avoid plastic at it all costs, giving preference to 

products that have refills.

90. Look for food, clothes, and cosmetics that are 

ethically sourced. 

91. Purchase skincare and makeup products that are 

cruelty-free – animal testing is full of suffering and 

unacceptable.

92. Say no to fur, real and faux. 

93. Invest your time in activities that help you grow as 

a person.

94. Organise your wardrobe, donating what doesn’t fit 

your body or suit your style anymore.

95. Avoid disposable cups by having your coffee in a 

real mug at a local café or taking your refillable one. 
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SUITE STAY
What better way to spend your weekend 
than journeying into a sweet and luxurious 
escape at the majestic Hilton Doha, Qatar? 
Ohlala’s Chirine Halabi checks in.

As I walk into the Hilton Doha   with my family,  
I am mesmerised by the massive structure of the hotel overlooking 
the beautiful corniche. Built to ensure maximum privacy and 
comfort for its guests, the hotel is spacious and bright. The 
lobby’s lights shimmer from the glass ceiling, reflected by creamy 
beige marble walls to the lobby, where visitors drink coffee and 
chat. Admiring the décor, we check in, keen to discover the room 
where we will spend the next few days.
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REGIONAL
   Escapes
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STYLE
   Focus 

THIS GEEK-CHIC 

TREND IS BACK IN A 

BIG WAY, BUT DID IT 

EVER REALLY LEAVE?

CHANEL

FENDI

JAQUEMUS

PRADA

MIU MIU

FENDI

CHLOÉ

MARC JACOBS

DOLCE & GABBANA

Cardigan 
Comeback 
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STYLE
   Focus 

SPARKLING ENSEMBLES TO 

LIFT THE WINTER MOOD? THIS 

SEASON, THEY WILL.

NO.21

SALVATORE FERRAGAMO 

PACO RABANNE

CHRISTOPHER KANE

ALBERTA FERRETTI

ALBERTA FERRETTI

Metallics

BURBERRY

PACO RABANNE
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STYLE
   Focus 

Start the new year wearing the 
sun! This vivid hue is a crucial 
element in every girl’s winter 
wardrobe to brighten up those 

gloomy looks.

Let It 
Shine

BY FAR AT 
THEOUTNET.COM

ETRO

SPORTMAX

TALBOT 
RUNHOFF 
AT HARVEY 
NICHOLS

HUGO

RAG & 
BONE AT 
HARVEY 
NICHOLS

MARINA RINALDI

PURIFICACIÓN 
GARCIA
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STYLE
   Focus 

Just like the ancient Chinese symbol, grey 
and yellow are opposites that complement 
each other. Combine the two shades for a 

determined yet cheerful outfit.

Yin and Yang BALENCIAGA AT 
MATCHESFASHION

BALLY

BALMAIN

VICTORIA 
BECKHAM

GENNY LOUIS VUITTON

OLIVER BONAS

SPORTMAX
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Built on the principles of timelessness and uncompromising 
quality, SEKKA 38 is rooted in attention to details, 
designing craft styles that are made to last and transcend 
seasons. The Juma sisters are behind this label, which was 
born out of a desire to create tailored classics for their 
family and friends. What started as a passion became a 
full-fledged brand in 2016, its name symbolic of where 
their fondest childhood memories were formed – sekka in 

Arabic translates to street. 

SEKKA 38’s AW 2020 collection exhibits modern 
femininity through polished silhouettes alongside refined 
cutting and stitching elements. Inspired by natural forms, 
it highlights the shapes of leaves and flowers via exquisite 
hand embroidery. And with the purpose of versatility, the 
abaya silhouettes range from tailored and structured to 
light and flowy in crepe, silk, and taffeta. Functionality 

and beauty for the modern woman? We feel heard.

Sister 
Nature

@sekka38



Align your brand with the authority of Ohlala. With targeted distribution, 
your company gets increased brand awareness, supporting your online, 

retail, and other marketing initiatives. 

EDITORIAL CONTENT 

BEAUTY

MOTORING DINING

BEAUTY SPOTLIGHT JEWELLERY EDIT
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DIVA
  Drives

T
here are few motorcar brands that can hold a candle to 
the world-famous Ferrari. Perfecting its trade since 1929 
and producing nearly untouchable road sports cars since 
1940, this storied Italian label has enjoyed massive success 
and shows no signs of slowing down. When we at Ohlala 
were offered the opportunity to test drive the stunning new 
Ferrari Roma, we were delighted and quickly accepted the 

invitation extended to us by the team at Ferrari Centre Bahrain. 
As soon as we laid eyes on the new Roma, we were in love. The exterior 
of this magnificent vehicle is flawless with its long, ultra-sleek lines and 
harmonious proportions. It embodies a modern design language with 
authentic refined styling that takes inspiration from Ferrari classics like 
the 250 GT Berlinetta Lusso and 250 GT 2+2. All unnecessary detailing 
has been removed, leaving behind a formal minimalism that personifies 
refinement and sophistication. The clean lines of the body sweep from 

the front bonnet to the rear, emphasising the slim silhouette of the 
flanks. The full-LED adaptive headlights are traversed by a horizontal 
light strip, whilst the twin tail light assembly sits like jewels at the 
back end. One of the Roma’s defining characteristics is its mobile rear 
spoiler, integrated into the rear screen that has been designed to retain 
the vehicle’s elegance when retracted as well as guarantee sufficient 
downforce essential for the Roma’s extraordinary performance. A 
practical aspect of this vehicle is the luggage compartment that has a 
capacity of 272 litres, which can be increased to 345 litres with the rear 
seats folded down. 
Once inside the cabin, we had to sit in silence for a few minutes in order 
to take in the sheer luxury and attention to detail. No expense has been 
spared on the materials, trims, and finishes, resulting in an interior fit for 
royalty. The driver and front passenger spaces have been designed as two 
separate cells. This dual-cockpit concept takes advantage of all the space 

THE EXCEPTIONAL 

FERRARI  SHOWCASES ITS CLASS – YET AGAIN – 
WITH THE NEW FERRARI  ROMA.

NEW FERRARI ROMA 
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YOU’LL NEED: 3 SCENTED ROSES / ROSEHEADS AND WATER.

1. Pluck off all the petals and collect them in a bowl.

2. Wash them carefully with water to get rid of dirt.

3. Simmer the petals in a pot of water for 30 minutes. The ratio is 3:1, so use three cups of water with 
one cup of rose petals. Just make sure the water is simmering, not boiling. 

4. You know your rosewater is ready when you see the petals and water change colour slightly. Take off 
the pot and let the rosewater cool. 

5. Strain the rosewater in an empty spray bottle. This formula contains no preservatives and therefore 
has a very short shelf life, so keep it in the fridge for about a week.

Happy spritzing!

BEAUTY
  Spotlight

… and when you mix them together, it 
gives you glowing skin! Rosewater is 
known to hydrate, heal, and maintain 

the skin’s pH balance – just about 
everything we want for our skin. As 
for the easiest way to use rosewater? 
A toner or facial mist. And you don’t 
have to go buy that expensive brand – 
you can make your own! Here’s how.

ROSES 
ARE RED, 
WATER IS 

BLUE…
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Call 1771 3710 for reservations and 
more information.

@cicosrestaurant 

menu, as we were thankful for the decadence of that burrata – the white, 
chewy ball oozed a creamy filling with a texture like runny ricotta when we 
cut it open. As for its flavour? Almost indescribable. The sweet, rich cream 
and curds are the essence of freshness and delicacy, yet simultaneously the 
most intensely milky thing you’ve ever eaten. The freshly seared scallops 
went down a treat, too, and the generous portions were noted with glee!
The showstopper up until this point was undoubtedly the tortellini. No 
normal mind would be able to envisage such flavours being such a culinary 
triumph for the palate. The freshly made tortellini casing cradled the 
parmesan beautifully, while the freshly imported shavings of white truffles 
from Alba (Tuber Magnatum Pico) provided an additional symphony to 
the dish. We’d be remiss not to mention the smoked salmon with fennel, 
which proved a worthy competitor as it was balanced with a myriad of 
delicate flavours that allowed its flesh to melt in your mouth, with the skin 
providing a crispy accompaniment.

CHIC
   Eats

One of the things that most frustrates Italians about non-Italians is their 
inability to treat pasta as anything other than a main dish. It is designed 
to fit seamlessly between a starter and main course of either meat or 
seafood. At Cico’s, the inspirational pasta and risotto dishes inject age-old 
traditional staples with a touch modernity. However, the core techniques 
and tastes lie firmly rooted in Italian heritage, all executed in a manner 
reminiscent of a homely farmhouse kitchen or – in our case – a beloved 
eatery. The Pumpkin Risotto with Scallops was nothing short of amazing 
as we lapped up each morsel of plumped rice, each grain infused with all 
the ingredients that Chef Federico had nurtured it with.
As our secondi piatti arrived, the aromas that rose from our platters caused 
us all to inhale a little more deeply. The presentation of turkey with all 
the trimmings and hearty mashed potato had us sitting around the table 
in silence, only to be broken by the occasional oohs and aahs. One of 

our dining companions was a vegan, and she was elated that there was a 
Butternut Squash Wellington main course for her to feel like she was part 
of the festive celebrations. I’ve never seen her so quiet either and, after 
some playful jesting across the table, she implored me to try it. “Wow, 
I was not expecting that,” pursed through my lips. This place really does 
cater to all, which is such a blessing, especially when it comes to catering 
to everyone across December! Speaking of which, reservations are highly 
recommended to secure yourself and your family a table this Christmas 
Eve or Christmas Day. Cico’s also has a Festive Party Menu running until 
December 23 with a key selection of signature dishes for you to enjoy.
The conclusion to dinner arrived in the form of a drinks cart, with espresso 
muddled drinks to elevate the party experience – again, a true mouthful 
of Italian heritage. The interactive element of tableside after-dinner drinks 
was special, to say the least. I felt I would struggle to walk to the car after 
this plethora of culinary expertise, but I have no regrets. Cico’s festive 
menu is a journey of self-discovery. There was something new to taste 
with every bite, and I don’t care how cliché that sounds. When you audibly 
gasp at the sight of what’s put in front of you, you know it’s one of those 
experiences you’ll remember forever – it’s no wonder the restaurant is 
revered across Bahrain. Whether you’re a carnivore, vegetarian, or vegan, 
let Cico’s welcome your family into theirs.
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C
aroline Scheufele, Artistic Director and Co-
President of Chopard, looks to the beauty 
of nature to inspire the latest Red Carpet 
Collection, and it comes as no surprise – 
her love of nature is well-documented. The 

annual collection honours the historic partnership between 
the storied luxury brand and the Cannes Film Festival, 
which has been in place since 1998. This year, Caroline will 
unveil a jaw-dropping range of 73 treasures as part of the 
13th collection, all of which celebrate the environment, 
along with its flora and fauna. There’s an owl jewellery watch 
featuring two dials surrounded by multicoloured sapphires 
forming the eyes of the nocturnal creature, an eagle necklace 
whose outstretched wings are paved entirely with diamonds, 
a clover necklace set with tsavorites, and orchid earrings 
featuring incredibly natural-looking sapphire petals and 
tsavorite buds. There’s also ginkgo earrings and a ring 
composed of pear-shaped emeralds, tsavorites, and yellow 
sapphires in shades evoking the foliage of this majestic tree, 
as well as a series of polar bear and panda diamond rings for 

the young at heart.

Driven by Artistic Director 
Caroline Scheufele’s passion for 

cinema, Maison Chopard has 
been an official partner to the 

Cannes Film Festival since 1998, 
with nature serving as the main 
theme of this year’s Red Carpet 

Collection.

Chopard collections are available at 
Chopard Boutique – Moda Mall.
For more information please call 1752 0088.

@chopard
@bahrainjewellerycentre

JEWELLERY

     Edit 

CHOPARD
LIGHTS, CAMERA, 
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to sparkle and shimmer before taking a moment 
or two to de-stress. You’ve earned it.

Season ‘Tis the
40 www.ohlala-magazine.com

BEAUTY
    Focus

Champs-Élysées, 
Champs-Élysées may be decked out in festive finery this time of year, but a jaunt to the City of Lights isn’t exactly practical 
mid-pandemic. Enter: the Golden Bee collection by Guerlain. Looking to the bee – an emblem of the maison since 1853 – for 
inspiration once again, the French brand has introduced limited-edition creations that promise to add a much-needed touch 
of sparkle to the end of a highly complicated 2020. Whether it’s the luxurious packaging or the enchanting shades that first 
catch your eye, there’s a lot to choose from. And speaking of eyes, the Golden Bee Palette is packed with 10 eyeshadows that 
range from matte to iridescent and satin in finish, making it a one-stop shop for any eye look – discreet or daring. 
Complexion perfection comes courtesy of both the Météorites Golden Bee and Terracotta Golden Bee. Prefer a subtle glow? 
Opt for the former. And if a warmer shimmer is what you’re seeking, the latter is the one for you. Oh, and your pout may 
have been neglected for most of 2020, but that comes to a halt with the two new Rouge G lipstick shades and diamond-
like faceted top coat created exclusively for this collection. And because now’s the time for a little splurge, we’re obsessed 
with the new Rouge G cases that are reminiscent of honeycombs and embellished with rhinestones that were – wait for 
it – individually set by hand. What a bee-auty!

with Love
From 



Our website www.ohlala-magazine.com packages all the best features from print, 
as well as all the latest events and happenings in Bahrain.

Our social media channels and Mobile App allow advertisers 
to connect with Ohlala’s most engaged consumers.

GET YOUR BRAND 
CONNECTED...

FACEBOOK 
Ohlala’s Facebook page is used to 

promote events and dining offers, as 
well as to interact with readers and 

clients. 
FOLLOWERS - 9.8K

INSTAGRAM 
We post pictures of unusual finds, 

foodie hotspots, and the content from 
our latest issue, tagging clients and 

using appropriate hashtags.
FOLLOWERS - 7.2K

ISSUU
This online platform offers access to a 
digital copy of the latest issue with the 
magazine getting up to 20,000 unique 

visitors and reads, monthly.

CHECK OUT OUR WEBSITE
www.ohlala-magazine.com



Ohlala-magazine.com is the driving force and authority on all things fashion, beauty and lifestyle. It 
is the go-to portal in Bahrain and is fast becoming a pillar on the the luxury scene, providing readers 

all the essentials for a fabulous lifestyle with the click of a button.

WEB RATE CARD

www.ohlala-magazine.com

TOP 
LEADERBOARD 
BANNER

LOWER 
BANNER

  ADVERTISING RATES & DISCOUNTS

HOMEPAGE PLATFORM

OHLALA  ANALYTICS 

TOP LEADERBOARD BANNER  1200 x 156 pixels 

LOWER BANNER 468 x 60 pixels
VERTICAL RECTANGULAR BANNER 220 x 550 pixels 

MPU BANNER 300 x 250 pixels

EDM (Full database)  - BHD 550 | US$ 1,500

*Limited availiabity in each ad size. Includes direct link to your site.
*Special operations i.e. page takeover, pop ups etc. price on request

NOTE Types of files Jpeg, gif, flash (72 dpi)

1 WEEK

BHD 400
US$ 1,095

BHD 300
US$ 820

BHD 250
US$ 680

BHD 500
US$ 1,370

BHD 400
US$ 1,900

BHD 300
US$ 820

BHD 800
US$ 2,200

BHD 700
US$ 1,900

BHD 600
US$ 1,659

2 WEEKS 1 MONTH

Monthly Sessions Local EDMMonthly unique visitors Monthly page visits
42,256 126,540 85, 256 55,000  followers

VERTICAL RECTANGULAR 
BANNER

MPU BANNER



Since out-of-specifications material could negatively impact the quality of reproduction,  
all advertising material furnished out-of-specification MUST be coordinated with our  

Sales Representatives and subsequently our design team. 

  ADVERTISING RATES & DISCOUNTS

  OTHER DETAILS

DIMENSIONS

  PRIME POSITIONS

  STANDARD POSITIONS

DISTRIBUTION
Ohlala Bahrain is distributed to secure mailing lists across the region including a variety of luxury hotels, restaurants, shopping malls, as well 

as select wellness and beauty premises across the industry and residential areas. Ohlala Bahrain is also available in selected bookstores.
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NOTES: BLEED 5MM FOR ALL BLEED EDGES | FORMATS PDF, AI, INDD, JPEG | MIN RESOLUTION 300 DPI. ALL IMAGES MUST BE IN CMYK ACCOMPANIED BY A HARD COPY IN COLOUR | TRIM DO NOT PLACE TEXT WITHIN 5MM OF EDGE

SPECIAL OPERATIONS

ADVERTORIAL

BHDUSD

BHDUSD

FP
FP - OPPOSITE ED LETTER
FP - OPPOSITE CONTENTS
FP - OPPOSITE CREDITS
DPS

8,486

3,448
4,243
3,979
3,713
6,630

3,200

1,300
1,600
1,500
1,400
2,500

5,569 2,100
9,283 3,500
8,487
7,956

3,200
3,000

FREQUENCY: MONTHLY

LANGUAGE: ENGLISH

PUBLICATION DATE: 1ST WEEK OF THE MONTH

ARTWORK DEADLINE: 20TH OF THE MONTH PRIOR TO PUBLICATION

EDITORIAL DEADLINE: 12TH OF THE MONTH PRIOR TO PUBLICATION

CANCELLATIONS: ANY CANCELLATIONS MUST BE RECEIVED IN 

WRITING NO LATER THAN 30 DAYS PRIOR TO THE PUBLICATION DATE 

IN ORDER TO BE EFFECTIVE.

AGENCY COMMISSION: 25% ON RATE CARD PRICE

RECOMMENDED RETAIL PRICE: BD2

IFC DPS
IBC
OBC
GATEFOLD
DPS 

Available on request

Available on request

PRINT RATE CARD

RAMI KHALIL
PUBLISHER

E: rami@nansgroup.com
M: +973 3632 0131

 


